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Look out for more in our AI Barometer series. 
Each month we survey 100 UK IT and business decision makers to get their views on AI investment and 

adoption plans. For more insights from the results or to discuss how research can help your organisation 
understand changing trends and engage your customers:

Coming soon: discover what two focus groups of IT and business 
leaders told us about their AI challenges and priorities
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Despite an uncertain economic outlook, our monthly spend tracker highlights a 
consistent eagerness to invest in AI solutions over the coming 12 months.

In the first half of 2024, AI has dominated the conversation, 
with hype and headlines constantly emerging. Dynamic 

situations call for regular insights, so we’ve been tracking 
AI adoption and attitudes over the past six months. 

Here’s what we’ve learnt:

AI investment continues its upward curve 

The rate of change in AI as new competitors enter the market and new solutions are launched, 
means what customers expect from brands - and how they percieve them - never stands still.

In a dynamic market like tech, brand perceptions and 
expectations are constantly shifting

Since January, we’ve been asking IT and business leaders to tell us which vendors they’ve seen 
AI-related content from and which ones they’re using. Microsoft and OpenAI lead the way, and have 
seen big increases in usage of their AI solutions among UK organisations. The rest of the pack have 

work to do to keep up - with Google in particular having an opportunity to turn awareness into usage.

Vendor brands they’ve seen 
AI-related content from

Current use of vendors’ AI 
solutions

Microsoft and OpenAI establish their dominance

JAN JUN

OpenAI

78% 79%

Microsoft

69% 69%

Google

66% 61%

Meta

32% 35%

AWS

42% 31%

Which of the following, if any, technology vendors have you seen AI-related 
content from in the past month?

Microsoft

27% 45%

OpenAI

25% 37%

AWS

17% 17%

Google

8% 15%

Meta

7% 13%

Which of the following vendors' AI solutions is your organisation currently 
considering/trialing or using? (% using)

A growing need for more training and skills 
development when it comes to AI

Business decision maker, 
retail, distribution and transport, 

3,000 or more employees

IT decision maker, 
retail, distribution and transport, 

3,000 or more employees

IT decision maker, 
manufacturing and production, less 

than 3,000 employees

The company has 
introduced rudimentary 
training. It does not fully 
take advantage of AI or 
extend the use of AI to 
something feasible or 

useful. I end up giving more 
feedback on the limitations 

than actually using it

The training packages on AI 
are not actually providing 

any benefit apart from 
familiarising people about it 

- they are sales training, 
not actual benefits

None. Most AI usage is 
ad-hoc, some are able to 
utilize AI but we do not 

measure how much time is 
spent on AI versus the 

results achieved using AI, 
nor the results achieved by 

those not using AI

AI investment trend index: January to June 2024

Across all the big brands, 
perceptions of innovation 
dropped from January to 

June, highlighting the 
competitive, dynamic market

While Microsoft retained its 
position as most relevant, 
OpenAI was the only brand 

not to see a decrease in 
perception

Microsoft is again out in 
front for trust, yet OpenAI 
showed improvement over 
the six months, ahead of 

other brands

Average perceived levels of innovation, relevance and trust in AI vendors (scored 0-10), 
based on those that respondents have seen. AI-related content from in the past month 

(January vs. June results)

Innovation

Open AI 7.7

7.5

Google 7.3

6.5

Meta 6.7

5.5

7.7

5.9
AWS

Relevance

AWS 7.2

6.4

OpenAI 7.0

7.0

Google 7.0

6.0

Meta 5.6

4.7

Trust

AWS 7.3

6.7

Google 6.9

6.4

OpenAI 6.0

6.5

Meta 4.9

4.7

How AI investment will change in next 12 months

-100 +100

-50 +50

0

January

56.6

February

55.1

March

56.6

April

56.8

May

51.5
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59.0

Microsoft 7.5

7.67.3

Jan
Jun

Microsoft 7.6

7.4

Jan
Jun

Microsoft 7.3

7.3

Jan
Jun

With JPMorgan Chase recently announcing they’re making AI training mandatory for all new 
employees, in June we asked our respondents about the training their organisations are providing 

and how effective they consider it to be. The results highlighted a need to improve:


