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Let’s face it, organisations in the UK are simply not as progressive as their counterparts in the USA when it comes to the
adoption of new and potentially disruptive digital technologies. Bodies ranging from the Confederation of British Industry (CBI)
through to the European Investment Bank (EIB) frequently and consistently point out that, among private sector organisations,
the level of interest and activity we see in Europe and the UK in such technologies sits in stark contrast to the USA.
In our June survey of UK and US IT decision makers (ITDMs), we found that, even at the height of the pandemic, the landscape had
changed very little since the EIB’s 2019 Investment survey (albeit we were comparing the UK and USA) that showed adoption rates
for digital technology to be universally higher in the USA irrespective of company size or industry sector.
We asked ITDMs about their firms’ activities and intentions in relation to a range of newer digital technologies and found, perhaps
unsurprisingly, that the difference in the rate of digitalisation is even more pronounced among very recent innovations.
In more established, but still fairly recent, technology innovations such as cloud computing and big data we see that the proportion
of companies either investing in or investigating such technologies is broadly similar in both the USA and the UK.
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However, when looking at technologies where the use cases and applications are less developed - such as Artificial Intelligence (AI),
Machine Learning (ML) and the Internet of Things (IoT) - we see a clear difference in adoption rates.

And that difference becomes substantial when we turn our attention to “bleeding edge” developments in transformational
technologies that present, in their current state, substantial implementation challenges to companies but that also carry the
prospect of significant rewards.

If the USA is an “Innovator” amongst developed nations when diffusing technology then the UK is at best an “Early Adopter” and,
more often than not, probably in the “Early Majority”.
Despite the progress made by the UK in becoming a leading hub for technology innovation, perhaps most noticeably illustrated
through the development of London’s Tech City, and increased focus on this issue by a range of industry and professional bodies
there are few signs that this position is likely to change any time soon.
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We probed the ITDMs who participated in our June survey to determine what the barriers to the adoption of digital technology might
be and to understand why American companies are more invested in taking on new digital technologies than UK companies are.
Broadly speaking, we found the main determining factors to be “money” and “attitude”. American ITDMs are less likely to cite
constraints in budgets or skills as barriers to investment compared to their UK counterparts and are similarly less daunted by the
prospect of embracing new technological advances. And they tend to feel that their companies are more appreciative of the benefits
that can be gained through new digital technologies, though perhaps this is because they are more likely, through proper investment,
to realise those benefits in the first place.

Operating in an innovative environment is not without its challenges, of course. Sometimes the organisation can feel a little
disjointed. American respondents are nearly three times as likely to feel that the IT department and the Board are moving in different
directions. And they are half again as likely to claim that the pace of innovation is too fast and that they can struggle to keep up.
But these are the consequences of working in an innovative environment and simply serve to underline the attitudinal differences
towards digital adoption that exist between the USA and the UK.
For many years, successive UK Chancellors have struggled to address the productivity gap that exists between the UK and other
developed economies, including the USA. UK bodies have long encouraged and tried to support a more progressive approach to the
adoption of technologies but, as our research and many other analyses show, there is still a long way to go.

Methodology: 300 IT decision makers were
interviewed online in the US and UK in June 2020.
All were from private sector organisations with
1,000 or more employees. All respondents were
interviewed using a rigorous multi-level screening
process to ensure that only suitable candidates
were given the opportunity to participate

Vanson Bourne Newbury House, 20 Kings Road West, Newbury, RG14 5XR
+44(0) 1635 550 449, enquiries@vansonbourne.com
vansonbourne.com

