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So, which tools are the best in the market research space? At one level, that’s a difficult one to answer, as it rather depends 
upon the breadth and depth of your insight skillset - across quantitative as well as qualitative disciplines; your specific 
need(s); plus the sordid topic of coin - your budget - and any associated constraints.

That being said, featured here are a number of research tools - some free, some requiring considerable investment - which will 
support you across the core components of any such B2B research activity. Do bear in mind though, as with any specialist 
discipline, the tools are only as good as the individuals wielding them. So, do think carefully if/when it makes sense to call 
upon an expert research partner - it may save a lot of time, resource and ‘pain’.
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1 Project 
management

<<BACK

Project management?! I thought you were going to enlighten me on market research and insight tools? Hold 
your horses…

No matter the research activity, you need to organise, plan, and remain laser-focused upon the key 
milestones and outputs. The GanttPRO project and task management tool enables researchers to map out 
their staging posts - in a visually accessible - Gantt chart timeline. Providing a highly intuitive vehicle to 
track progress, as well as key deadlines.

Additionally, a limitless number of tasks, groups of tasks and/or subtasks can be added - as well as 
allocated - on a single timeline. 

In summary, the software is highly collaborative and flexible in its ability to aid the management of 
programme deliverables - to the agreed schedule.

Investment threshold: Low - Medium

GanttPRO
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2 Quantitative 
research

Firstly, it’s important to acknowledge that as a full-service research consultancy, we employ a survey 
platform which provides far greater bandwidth across sample targeting, quota management, as well as data 
analysis and visualisation dimensions. Albeit this requires a certain level of investment in time and resource. 
That said, there are a raft of low-cost survey offerings on the market which will deliver some of the same 
functionality, at a lower investment. 

To be honest, you can’t go too far wrong with the likes of Survey Monkey, SurveyGizmo or Typeform. Each 
of these platforms provides the facility to broadcast surveys to a specific audience, as well as analyse the 
associated feedback. The SurveyMonkey sample size calculator does merit a specific mention too - it’s a 
very handy tool.

One recommendation in the low-investment space, is Zoho Survey. Whilst a relative newcomer to the 
survey software industry, the platform has quickly ramped up to match, if not slightly nudge ahead, of the 
competition. There is a free version available, allowing you to conduct up to 10 questions and receive up 
to 100 responses, per survey - selected from over 250 templated options. It is though potentially worth 
investing in the full-fat offering - given the additional flexibility and features provided. 

Investment threshold: Low - Medium

Zoho Survey
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3 Respondent 
sourcing

It can be highly challenging to locate and target the correct participants for your research activities. A 
survey with no responses, or, indeed, the wrong respondents has zero value. 

The VB Business Panel is an online community of IT and business professionals, providing access to 
thousands of opted-in survey respondents. This enables the targeting of the desired, relevant, respondent 
audience - ultimately delivering representative sample access.

Investment threshold: Low - Medium

VB Business Panel
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4 Qualitative 
research 

Whether it’s Recollective, CMNTY or FocusVision you’re not going too far wrong in your choice of digital 
qual platform. Each proposition can be scaled up/down, depending upon your project or programme need - 
ranging from a handful of video-depth interviews, through to a full - longitudinal - community, incorporating 
a plethora of interactive respondent tasks.

As in the quant survey space, over the last 18 months to 2 years there has been much ‘levelling-up’ of 
platform features - with the major players now offering largely the same functionality. 

Amongst insight professionals, personal platform preferences remain. Ultimately though, each of 
the individual propositions mentioned enables you to listen, view, connect and engage with research 
participants multi-dimensionally - to drill-down and truly understand what drives behaviours and decisions.

Investment threshold: Medium - High

Recollective
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5 Digital UX/CX 
research

The Hotjar tool is an incredibly powerful digital platform for conducting behavioural analytics - and gaining 
customer/prospect feedback - across websites and web-based applications. 

It’s as straightforward as dropping a snippet of code into the digital estate, then instructing the tool as 
to which areas to focus upon. That’s it. Session recordings capture actual visitor interactions, mouse 
movements, scroll depths, even rage clicks! 

Additional features include interactive heat maps to visualise actions, as well as pop-up surveys and polls 
to understand the ‘whys’.

Investment threshold: Low - Medium

Hotjar
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6 Social  
listening

Social listening is another key component in the market research mix. The likes of Talkwalker and Hootsuite 
are strong all-round contenders within this social space.

Talkwalker Alerts, which is free, can be employed - in real-time - to monitor the language, ideas, and 
personas of the audience your brand is looking to reach. Equally, you’ll be able to establish the forums and 
social media platforms in which they are active.

Additional features include the ability to track important industry events, check in on a competitor’s 
campaign activity, or to take a snapshot of a week in the world of your ideal audience. Albeit forming part of 
a paid plan.

Investment threshold: Low - Medium

Talkwater
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7 Data analytics and 
visualisation

Tableau Public is a freely accessible platform created to share data analysis and visualisation. This  
forum contains thousands of freely accessible, visualised, outputs - drawing upon an incredibly diverse 
array of datasets.

Effectively, it’s a free version of Tableau, albeit users are unable to save workbooks locally. That said,  
this resource ultimately only comes into its own when you have paid-for access.

Investment threshold: Tableau Public - Low (free)/full paid-for Tableau access: 
Medium - High

Tableau Public
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A little bonus...

So, that’s the seven. Hold up though... don’t disappear quite yet... we have 
a little bonus for you, three further tools which will help in framing and 
contextualising your research activities. Each being an important knowledge 
source its own right, which will undoubtedly prove informative. 

So, here we go, this is 8, 9 and 10…
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8 Contextual understanding 
and framing

Okay, no great epiphany here, but it’s worth flagging the value of Google Trends - particularly in looking to 
gain an initial understanding, as well as the relative importance, of a specific area of focus.

It’s one of the best tools with which to explore market trends, as well as track the volume of searches - 
across products or services - over time and by geographical territory. 

Furthermore, these early - framing - insights can be accessed within minutes of a real-world event occurring. 
So, surely, Google Trends is a valuable research asset to have in the armoury.

The oldest tool of those featured here (given it was launched in 2005). That said, being an ‘oldie’ doesn’t 
preclude it from being a ‘goodie’

Investment threshold: Low (free)

Google Trends
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9 Contextual understanding 
and framing

The maxim of ‘failing to prepare, is preparing to fail’ is never truer than in relation to any market research 
exercise. Hence another contextual source to underpin and root your research activity.

Whilst very much US-centric in its focus, the Pew Research Center has a vast amount of data and reports 
spanning social trends, technology usage and digital advance (i.e. topics of direct relevance). 

Upon registration, you can gain access to this impressive array of content - published in an engaging, 
visually, impactful, fashion.

Of course, it is important to acknowledge that your study will not always have a U.S. component or  
primary territory focus. Such a rich resource, covering a considerable breadth of the tech landscape,  
will though undoubtedly inform the design and coverage of your research activities - seeding ideas  
and firing creative synapses.

Investment threshold: Low (free)

Pew Research Center
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10Contextual understanding 
and framing

If you’re in the software product or service space, there are a number of sites hosting reviews - spanning a 
breadth of categories. Whilst not delivering a holistic view in their own right, such websites provide another 
data-point from which you can help triangulate and layer feedback - in relation to both your and your 
competitors’ offerings.

Capterra probably features the broadest array of software categories. With the likes of G2 and TrustRadius 
also worth exploring.

Investment threshold: Low (free)

Capterra
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We’re always happy to provide any required support. Of course, don’t hesitate to 
shout if further guidance would be helpful; you require an expert sounding board; or 
would value having an experienced agency in-your-corner. After all, Vanson Bourne 
has been supporting technology businesses in the delivery of market research and 
insight programmes for more than 20 years now.

Contact us:

enquiries@vansonbourne.com

Here to help
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